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Abstract (Basic) : WO 200058882 Al 

NOVELTY - E - mail with advertisement is sent from transmitter's 
client PC to receiver's client PC and delivered to E - mail server. 
The information on viewing the advertisement is transmitted from 
receiver's client PC to E - mail server. The E - mail server 
compensates the transmitter and receivers for viewing advertisement 
based on information on transmission of E - mail and information on 
viewing of advertisement. 

USE - For giving advertisement including lottery ticket, gift 
certificate and free gift using internet electronic mail and 
chatting services. 

ADVANTAGE - Transmits advertisement included in E - mails to 
users who want to see them and pay predetermined charge for viewing 
specific advertisement or banners to users when they use the chatting 
services to prevent flood of spam mails and develop healthy E - mail 
culture . 

DESCRIPTION OF DRAWING (S) - The figure shows the diagram of E - 
mail window including advertisement. 
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Abstract (Basic) : WO 9723838 A 

The method for distributing purchasing incentives to retail 
customers involves logging in a remotely located computer using 
identity data and region data transmitted by the customer over a 
communications network, and transmitting over the communication network 
a number of incentive offers to the registered customer. The 
incentive offer is exercised in the customer s region. Incentive 
offer selection data is received from the customer over the 
communication network, which includes the designation of a retailer at 
which offer or offers may be exercised. 

A purchasing incentive is generated, which contains in encoded 
form the identity of the retailer designated by the customer and the 
identity of the customer. At least one incentive is transmitted to 
the customer over the communication network, such that the transmitted 
incentive is encoded with the identity of the retailer selected by the 
customer . 

USE /ADVANTAGE - Delivering purchasing incentives and other retail 
shopping aids through computer network, e.g. e - mail over Internet 
or WWW. Provides for incentive distribution such that opportunities 
for fraudulent generation or use of coupons is minimised. 
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Abstract (Basic) : KR 2002053222 A 

NOVELTY - A system for issuing a free lottery through the 
internet is provided for a subscriber to check the lucky lottery 
through e - mail while posting a public or common advertisement on 
the e - mail . 

DETAILED DESCRIPTION - A member computer (10) takes a registration 
for a lifelong free lottery system through the internet. A member 
DB(30) has the data of all members and an advertisement DB(40) has the 
data about the public and common advertisement requested by a public 
utility(SO) and sponsor(60). A web server(70) sends the data about the 
lucky lottery and a variety of the advertisement to many member 
computers . 
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Abstract (Basic) : KR 2001046378 A 

NOVELTY - A method and system for compensating internet lottery 
incentive using a receipt and an order receipt number of an internet 
cyber shopping mall are provided for a user to receive a giveaway or a 
prize money through a drawing of lotteries by enabling the user to 
input the number of the receipt or the order receipt number received 
from a cyber shopping mall, or by enabling the user to receive the 
number of the lottery corresponding to the amount of money. 

DETAILED DESCRIPTION - An internet lottery incentive compensation 
system is composed of an internet connection network ( 100 ) , a web 
browser (110) which transmits given to a user side, an internet 
network ( 120 ) , an information providing homepage ( 130 ) , a web server (140) 
which receives a receipt number or an order receipt number from a user, 
an electronic mail server (150), a user management database ( 160 ) , a 
lottery management database ( 170 ) , and a CGI (180). 
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Abstract (Basic) : KR 2002038892 A 

NOVELTY - An advertisement service method is provided to enable a 
user to selectively insert an advertisement into an e - mail , to 
transmit the e - mail to a selected e - mail receiver, to give the 
e - mail receiver a lottery gift, and to distribute a brokerage 
commission to the user and the advertiser according as brokering a sale 
of goods . 

DETAILED DESCRIPTION - The method comprises steps of constructing a 
service system by connecting a web site and an electronic mail 
server to the internet (Sll) , collecting advertisements from 
advertisers, and storing the advertisements with an advertising fee and 
period at a database ( S12 ) , bulletining a list of the stored 
advertisements with related informations over the web site(S21), 
offering an electronic letter and envelope over an electronic mail 
related web page(S22), enabling a user to access the web site and 
request a user authentication (S31 ) , checking an accumulated money of 
the accessing user{S32), enabling the user to select an advertisement, 
to arrange the advertisement on the letter or the envelope, and to 
transmit the e - mail to a receiver ( S4 1, S42, S43), giving the user a 

bonus money according to the selection of the advertisements and the 
transmission of the e - mail (S44), calculating the total accumulated 
money, selecting excellent members based on the accumulated money and 
notifying the excellent members of a gift service (S51, S52, S53), 
offering a list of gifts, enabling the excellent members to select a 
gift, and delivering the selected gift to the member (S61, S62, S63), 
and requesting an advertisement service fee to an advert iser ( S7 3 ) . 
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Abstract (Basic) : KR 2001094793 A 

NOVELTY - A win-win site E-business model is provided to secure 
many members of electronic commerce companies as a portal site, a 
special portal site, and E - mail company by supplying a bonus to 
each member through a lottery . 

DETAILED DESCRIPTION - An environment induces users to contact to a 
site by supplying a predetermined bonus to each member. For example, 
the bonus is supplied to one hundred persons, two hundred persons, or 
three hundred persons. The amount of the bonus is hundreds of 
thousands won. The bonus is supplied per one month, every other 
month, or every three month. 
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Abstract (Basic) : WO 200173582 Al 

NOVELTY - An interface (10) is provided through which user creates 
an electronic relationship card (20) using relationship card 
components. The created electronic card is branded with a brand which 
is unrelated to the provider of the interface and unrelated to the 
sender of the card. The user is rewarded for branding the card and the 
card is available for the user to distribute as a portion of an e - 
mail . 

USE - For advertising through relationship cards such as greeting 
cards, vanity cards including collector cards, business cards and 
location cards e.g. postcards. 

ADVANTAGE - A user is able to brand the relationship card. Rewards 
the user for adding brands to their relationship cards, that ranges 
from having free access to desirable relationship card components, to 
information coupons , free goods or service or even cash. 

■ DESCRIPTION OF DRAWING (S) - The figure shows the interface for 
creating a relationship card. 

Interface (10) 

Electronic relationship card (20) 
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Abstract: A recent phenomenon in Internet advertising is the evolution of 
Web-based organizations that provide free e - mail services, or 

promotional rebates, or even cash to "qualified" on-line consumers who 
are willing to interact with them and view the advertisements. In order to 
qualify for such free services, consumers provide information on their 
demographics, life-styles, and preferences for products/services. The 
organizations use the information to target interactive advertisements of 
their corporate clients to the appropriate users. Different terms have been 
used to describe the concept but from a business transaction viewpoint, 
these Web-based organizations act as intermediaries in collecting 
information from the consumers, paying for the information using freebies 
, and, in turn, selling it to corporate clients. Recently, several such " 

cybermediaries " have been the subject of takeovers by Microsoft and other 
Internet "portal" organizations. This paper describes the various business 
models that have been adopted by these cybermediaries , examining the 
economic issues of the models and the implications for consumer welfare. 
The continued viability of the market is explored in light of recent 
concerns regarding breaches in privacy of consumer information. Finally, 
the impact of different schemes used for pricing advertisements on the 
business models adopted by the organizations is discussed. (21 Ref s) 
Subfile: C 

Descriptors: advertising data processing; electronic commerce; 
electronic mail ; Internet; marketing data processing 

Identifiers: economics of freebies ; consumer information; Internet; 
Internet advertising; Web-based organizations; e - mail services; 
interactive advertisements; cybermediaries 

Class Codes: C7120 (Financial computing); C7210N (Information networks) ; 
C5620W (Other computer networks}; C7170 (Marketing computing) 

Copyright 2000, IEE 



18/5/9 (Item 6 from file: 2) 

DIALOG (R) File 2 : INSPEC 

(c) 2004 Institution of Electrical Engineers. All rts. reserv. 

5849945 INSPEC Abstract Number: C9804-7170-002 

Title: "Goodies' 1 in exchange for consumer information on the Internet: the 
economics and issues 

Author(s): Chang, A.-M.; Kannan, P.K.; Whinston, A.B. 

Author Affiliation: Inf. Resources Manage. Coll., Univ. of Nat. Defence, 
Washington, DC, USA 

Conference Title: Proceedings of the Thirty-First Hawaii International 
Conference on System Sciences (Cat. No . 98TB100216) Part vol.4 p. 
533-42 vol.4 

Publisher: IEEE Comput . Soc, Los Alamitos, CA, USA 

Publication Date: 1998 Country of Publication: USA 7 vol. 

(xiv+68 9+ix+34 6+xi+4 70+xiv+581+xi+4 81+xiv+753+xvi+84 9) pp. 
ISBN: 0 8186 8255 8 Material Identity Number: XX98-00242 

U.S. Copyright Clearance Center Code: 10 60-3425/98 /$ 10 . 00 

Conference Title: Proceedings of the Thirty-First Hawaii International 
Conference on System Sciences 

Conference Sponsor: Univ. Hawaii 

Conference Date: 6-9 Jan. 1998 Conference Location: Kohala Coast, HI, 

USA 

Language: English Document Type: Conference Paper (PA) 
Treatment: Practical (P) 

Abstract: A recent phenomenon in Internet marketing is the evolution of " 
virtual " organizations that provide free e - mail services or 
promotional rebates or even cash to "qualified" online consumers who are 
willing to interact with them. In order to qualify for such "goodies" the 
consumers provide these organizations information on their demographics, 
likes and dislikes, shopping/product preferences, etc., which the 
organizations, in turn, either sell to advertisers or use to target 
interactive advertisements of their corporate clients to the desired users. 
Although different terms have been used to describe the concept, from a 
business transaction viewpoint, these virtual organizations act as 
middlemen in collecting information from consumers, paying for the 
information, and in turn, selling it to corporate clients. We describe the 
various business models that have been adopted by such organizations, 
explore the economic issues of such transactions and the implications for 
consumer welfare. We explore the continued viability of the market in light 
of recent concerns regarding breaches in privacy of consumer information. 
Finally, we also explore the impact of different schemes used for pricing 
advertisements on the business models adopted by the organizations. (10 
Refs) 
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Abstract: Account managers at Einson Freeman Inc., Paramus, are 
discovering the benefits of electronic mail in the competitive industry 
of sales promotion service. Over the last three years the company has 
integrated computer technology and electronic communications into its 
daily operations. Einson envisions a completed computer system by the end 
of the decade, in which 90% of the company's staff, using Western Union's 
EasyLink electronic data communications service, would work from 
automated work stations and communicate electronically to customers and 
satellite offices. The technology already has dramatically increased 
Einson' s capacity to meet deadlines and has sharpened their ability to 
communicate. (0 Refs) 
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Predicts that customer retention will be even bigger for Web sites this 
year due to beefing up e - mail marketing and other promotions . Lists 
strategies companies are using, such as instituting loyalty programs that 
encourage repeat business, adding back-end systems to improve customer 
interactions, tracking user behavior, and analyzing customer spending 
patterns. Says that in CDNow Inc. 's third quarter of last year, 59 percent 
of its site's customers were repeat buyers. Points out that the company 
uses direct e - mail promotions , a frequent buyer program, a 

^recommendation engine' 1 that generates add-on sales and allows customers 
to personalize the site. Adds that Internet retail executives say that they 
still must remain focused on customer service and maintaining well-designed 
sites that offer both good response times and easy navigation. Includes one 
table. (CT) 
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